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Marketing effort
for Jersey crops

decreased last year for 10 of 11 of
New Jersey’s top vegetables.

To help, the U.S. Department of
Agriculture recently awarded
$390,200 in grants for five New Jer-

ue-added” production — the pro-
cess of adding value to crops
through processing or packaging.
Projects include studying those
markets for peaches, culinary
herbs, corn, dairy products and to-
matoes.

Past marketing efforts include
Jersey Blues iced teg, sold in Kings
supermarkets and farmers’ road-
side stands; Blueberry Solid Ex-
tract, sold at health-food stores for
up to $30 a jar; and a program for

to the state Department of Correc-
tions to feed prisoners.

Increased marketing “is good,
as long as the ideas are good ones,”
said Beth Lambert, managing di-
rector of Blueberry Health, which
helps produce Jersey Blues and the
solid extract. “The challenge is
coming up with practical things
that can be done.”

Distribution has been a chal-
lenge for Jersey Blues, Lambert
said.
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sey projects aiming to boost “val- “People love it. It's just hard

reattine it tuanennrtad asassad M s
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_ getting it transported around,” be-
cause of competition from Snapple
and other branded ice teas on dis-
tributors’ routes, she said.

Jersey Blues is 2 model for the
new marketing program. Cook Col-
lege researchers came up with the
iced tea idea about four years ago
in an effort fo broaden blueberries’
muffin-, pie- and pancake-filling ap-
peal to increase demand for strug-
gling farmers. Produetion this year
has been about 125,000 botiles, a
fivefold increase from 2000, Lam-
bert said.

Other products have seemed
promising, but slow to take off for
regular farmers. Technology fo
grow fasty tomatoes in green-
houses, developed at Rutgers, has
long been available, but farmers
have not taken to i, said Dave
Specca of Cook College.

Meanwhile, officials with Gar-
den State Ethanol, a company
formed to develop a New Jersey
ethanol plant, have worked for
more than a year to locate a plant
site in Gloucester or Cumberland
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tional goal to decrease U.S. reliance
on foreign oil, especially after the
Sept. 11 terrorist attacks.

The plant would cost about $60
million, and the group would need
at least 5 percent upfront to ac-
quire finaneing, said Ed Stahl, the
company’s coordinator.

“We need things like that,” said
Jake Bilyk of White Township in
. | Warren County, a corn farmer who
! | is considering contributing to the
ethanol plant, and who now sells
most of his corn in Pennsylvania.
“We gotta do something with all
our corn.”

Jeff Diamant covers Warren
County. He can be reached at jdia-
mant@starledger.com or (908)
475-1218.

County, which helps produce Jersey Blues iced tea.




